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Raising Awareness for Local Programs

Cattle for a Cause

GOALS

 New gift vehicle being piloted

 Awareness of ability to support local program

OUTCOMES

 $32,500 Endowment from local representative 
to support county 4-H program





Sharing the Agricultural and Biological 

Engineering Building Story

 Renovation and addition scheduled to be completed in 2020

 $11 Million in Private Support

 Quarterly Communication Stewardship Plan



Telling the Demo Story



Telling the Demo Story



Communication Leads to Dollars

Communication Topics

 Demo 20thDay

 July

 Construction Progress
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 Happy Holidays
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 Breaking Camp

 April 19th 
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Donations after Sending 

Communication

Donations Brought in One Month after Sending



Legacies and Gift Planning 

CALS Gift of a Lifetime

GOALS

 Educate about giving options

 Engage with alumni

OUTCOMES

 $50,000 estate gift, 2 cash gifts

 Alumni stories





Sharing Doc Hunsley’s Story

 Honoring a person with a story and a 

person that has played a part in the story 

of donors

 Simple appeal

 ROI 



Doc Hunsley’s Story Leads to Dollars

 Mail Appeal

 Followed by email Appeal

Hunsley Endowment

Email 1-appeal 15604
$1550/6 donors

Mail-appeal 15735

$22,634.56/47 donors
 
Weblink-appeal 15736

$0/0 donors

Total Dollars:  $24,184.56  
Total Donors:  53 donors
Cost: $103



Affinity Giving Campaign

Ambassador Summer Giving Challenge

GOALS

 Engage special alumni segment in giving

 Steward lead program donor

 Educate and foster giving among future 
ambassador alumni

OUTCOMES

 $8,775 in new gifts

 Engagement of endowment donor



Affinity Giving Campaign



Affinity Giving Campaign
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